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Business Problem

All CSPs want to boost their
revenues, but in today's hyper-
competitive environment how do
CSPs increase take-up rates on
new offers? Generic "one size fits
all" offers to the entire customer
base simply don't work.

lt's the context aware sales model
where each promotional offer is
valued by the customer and not
seen as spam. Micro segmentation
is the perfect precursor to Next
Best Offer. It's about doing digital
sales right and being rewarded for
it.

Benefits

CSPs can drive follow-on
revenue offering consistent
and personalized digital
purchase experiences across
any digital touchpoint.

AwareX 's Personalized
Contextualized Offers solution
intfroduces Personas as a
mechanism to segment your
customer base for personalization.
Our solution leverages pre-built
customer purchasing journeys that
provide the ability to 'pop’ an offer
at any point in the interaction to
maximize the relevance to the

user.



